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REGIONAL OVERVIEW 
 

Overview of Education and Media in 2024-2025: 
In the fiscal year beginning July 1, 2024 and ending June 30, 2025, Stormwater SMART (SW SMART) 
delivered 102 programs/events across our six-county member area in the Piedmont Triad of North 
Carolina. 9,674 people received stormwater education through 178 hours of in-person programs and 
community events, while our community partners (including public libraries and recreation centers) 
helped us serve thousands more by distributing 6,850 stormwater activity workbooks during Creek 
Weeks and summer reading programs. At the same time, 41,142 visitors to www.stormwatersmart.org 
sought information about pollution prevention, with 1,017 of those visitors checking out our new regional 
event calendar: www.friendsofcreekweek.org. Stormwater SMART posted 235 events to the Friends of 
Creek Week calendar, and 206 posts and re-posts to our Facebook page.  

Stormwater SMART programs and materials provide instruction that aligns with the North Carolina 
Department of Public Instruction’s 2023 K-12 Science Standards and follow the learning principles 
outlined by the Environmental Educators of North Carolina (EENC). We want residents in our six-county 
service area to know what stormwater is; how stormwater pollution enters waterways and travels through 
watersheds; the sources and effects of common stormwater pollutants (including pet waste, yard waste, 
household hazardous waste, fertilizers, pesticides, vehicle fluids, and sediment); and to know by heart the 
things we can all do at home, at school, at play, and/or at work to help prevent stormwater pollution.   

 

The tables on the following pages provide details 
about SW SMART’s educational programs, print 
materials, and media performance. For questions 
about this report or to provide feedback, contact 
the Stormwater SMART Program Coordinator:  

Danica Heflin, MEd 
Environmental Programs Coordinator 
Piedmont Triad Regional Council, Regional 
Planning Department 
dheflin@ptrc.org 
(336) 904-0358 

 

 

 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
mailto:dheflin@ptrc.org
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Review of Goals, Performance, and Strategy 

The local government members of SW SMART met on August 12, 2025 to review performance in the 
2024-2025 fiscal year and revise our goals accordingly. Earlier in 2024, the SW SMART Steering 
Committee voted by survey to establish our top program goals of educating K-12 students in Title 1 
public schools. However, it proved a challenge to get past updated firewalls and “junk mail” filters with 
marketing emails to teachers, resulting in fewer K-12 programs as the year went on, especially in 
Randolph County. Additionally, our AmeriCorps Service was terminated due to changes at the federal 
level, resulting in the loss of a full-time educator position in April of 2025.  

During the same period, we began marketing more heavily to homeschool groups and out-of-school 
programs, and learned that K-12 homeschool parents have greater flexibility in scheduling throughout the 
year, and that out-of-school service providers are quick to schedule and allow us to reach the same 
population of students in Title 1 schools. Additionally, we had more requests for print materials than ever 
before, particularly the newest stormwater activity booklet. These discoveries led to the following goals 
for 2025-2026: 

- New marketing focus on K-12 homeschool groups, after-school and out-of-school programs  
- Change in marketing strategy for public schools: Send physical mailers to new principals and 

other administrative staff to alleviate burden on teachers and avoid the “junk folder” in email 
systems 

- Shift staffing strategy from AmeriCorps service to part-time educator(s)  
- Continue providing media and print materials to help bolster stormwater awareness and the at-

home development of environmental literacy 

 

TOGETHER, WE’RE STORMWATER SMART! 
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ALAMANCE AREA 
Burlington, Elon, Gibsonville, Graham, Green Level, Haw River, Mebane, and Alamance County 

 

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 43 
hours of stormwater education programming to 764 residents in municipalities and unincorporated areas 
of Alamance County. We distributed 1,150 stormwater activity booklets to libraries, recreation centers 
and other community partners. Meanwhile, our website saw 41,142 visitors seeking information about 
pollution prevention at www.stormwatersmart.org, with 1,017 of those visits including our new regional 
event calendar, www.friendsofcreekweek.org, to which we posted 235 events.  Additionally, 471,294 
media messages and educational videos played on a variety of digital devices in Mebane and Burlington. 
To evaluate program effectiveness, municipalities with MS4 permits and other Stormwater SMART 
Steering Committee representatives submitted feedback on the program and recommendations for 24-
25FY program goals via an online survey, met twice in 2024 (August 13 and November 12), and twice in 
2025 (February 11 May 13).  See Page 5 for Review of Goals, Performance, and Strategy. See the tables 
below for more information about Stormwater SMART in Alamance! 

SW SMART Education Programs in Alamance-Area Communities 
 

Program 
Date  

Description of program (grade level, location, 
service area of partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

07/11/24 K-5 watershed program for Alamance County Public 
Library System – Graham branch 

35 1 Head count by 
Haley Bock 

(HB) 

09/18/24 6th grade Ask the Bugs program for The Burlington 
School, an independent school located in Burlington 
serving PreK-12 (students from all school districts 
eligible) 

42 3 Head count by 
Colby Dukas 

(CD) & Danica 
Heflin (DH) 

10/01/24 EnviroScape program at the Haw River Learning 
Celebration (HRLC) in Saxapahaw for 4th graders of 
The Hawbridge School, a public charter school 
serving K-12 students across Alamance 

48 4.5 HRLC roster + 
head count by 

CD 

10/02/24 EnviroScape program at HRLC in Saxapahaw for 4th 
graders of Highland Elementary, Alamance-
Burlington School System (ABBS) 

100 4.5 HRLC roster + 
head count by 

CD 

10/03/24 EnviroScape program at HRLC in Saxapahaw for 4th 
graders of North Graham Elementary (ABBS)  Canceled for weather by organizer 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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10/04/24 EnviroScape program at HRLC in Saxapahaw for 4th 
graders of Haw River Elementary (ABBS)  

61 4.5 HRLC roster + 
head count by 

CD 

10/12/24 SWS booth at the Gibsonville Fall Festival, serving 
Guilford County and Alamance County residents. 
Promoted storm drain awareness and stormwater 
pollution prevention. 

124 7 Clicker count 
by DH & KM 

10/17/24 Tabling event: Burlington Employee Wellness Fair; 
“Pet Waste” pollutant focus with brochures and 
branded pet waste dispensers 

121 6 Clicker count 
by DH 

10/25/24 K-8 Ask the Bugs program at Park After Dark: 
Guilford-Macintosh Marina, in partnership with 
Burlington Recreation and Parks 

37 1.5 Clicker count 
by DH 

03/15/25 Tabling Event: Elon Arbor Day, located in Beth 
Schmidt Park. Distributed print materials and 
giveaways to promote awareness about erosion, 
vegetative buffers, and K-12 Programming 

47 2 Clicker count 
by DH 

04/12/25 Tabling Event: Hidden Science of Alamance 
Co/North Park Library and Recreation Center. 
Activity: Ask the Bugs and Memory Match (Pollutant 
Edition) 

26 4 Clicker count 
by DH, CD 
(split shift) 

04/21/25 K-5 Bonkers for Botany - Arbor Day in Graham, 
located at South Graham Municipal Park, in 
partnership with Graham Recreation and Parks 

4* 0* *4 registered 
participants did 

not attend 

05/10/25 K-5 Healthy Bugs = Healthy Turtles program for 
Youth Fishing Day at Graham-Mebane Park/Marina, 
in partnership with Graham Recreation & Parks 

73 2.5 Clicker count 
by DH 

05/13/25 K-5 Pond Exploration program at Beth Schmidt Park 
in Elon, in partnership with Elon Recreation and 
Parks 

18 1.5 Head count by 
CD 

05/17/25 Kids Club stormwater program at the Mebane 
Farmers Market, in partnership with Mebane 
Recreation and Parks 

28 1 Head count by 
CD 
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Print Materials Distributed in Alamance-Area Communities 

  
Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 

 
 

Community Distribution Partner # Delivered 
City of Burlington: Delivered 5/4/25 distribution at the Burlington Carousel Festival  200 

Gibsonville Public Library: Delivered 5/6/25  50 

May Memorial Public Library: Delivered 5/6/25  200  

North Park Public Library:  Delivered 5/6/25  200  

Graham Public Library:  Delivered 5/6/25  200  

Mebane Public Library:  Delivered 5/6/25  200  

Bookmobile and BOOKMARK: Delivered 4/12/25  100  

TOTAL 1,150 
 

Media in Alamance-Area Communities 

SOCIAL MEDIA: Websites and Meta Platforms 
 
 
 
 
 
 
 
 
 
 
 

 

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 
 
 

 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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MASS MEDIA: Public Awareness Campaign: Pollution Prevention 

 

 

 

 

 

 

 

 

Campaign themes: “Scoop the Poop” and “Pick Up Litter” 

Campaign duration: 10 Weeks (end of March, 2025 – beginning of June, 2025) 

Media platforms for 15-second animated videos: YouTube, Streaming TV (Spectrum, Premion); Meta 
(Facebook and Instagram) 

Media platforms for static images and GIFs: NextDoor and Google Display Network 

Regional Performance:  
• 4,965,630 Impressions (total ads shown on all platforms) 
• 29,710 Link Clicks 
• 235,102 Videos played to 100% 
 
Geography: In the 2024-2025 fiscal year, “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph 
Counties. The tables below summarize the results reported by Outsource Marketing Solutions (OMS) 
from the full 85-page report, accessible and downloadable via the Adobe Cloud or SharePoint.  
 

 
See the next page for Stormwater SMART’s recommended numbers for reporting to local decision-

makers and other stakeholders. 
 
 
 
 
 
 
 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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Geographic ZIP-Cluster:  
BURLINGTON-MEBANE 

Google 
Display 

Impressions 
(Impr.) 

YouTube 
Impr. 

Meta/ 
Instagram 

Impr.  

NextDoor 
Impr. 

Spectru
m TV 
Impr.  

Premion 
TV Impr. 

Burlington: 27217, 
27215 

82,534 82,534 
149,3492 68,9202 

13,898 15,522 

Mebane: 27302 41,474 11,546 2,7181 2,7991 

 
Totals for Burlington-

Mebane ZIP Code 
Cluster 

124,008 94,080 149,349 68,920 16,616 18,321 

Engagements (partial – 
as available) 

2,272 
Clicks 

1,499 
Clicks 

48 Clicks2 109 Clicks2 
Video Completion 

Rate (VCR) 
94.29% 98.97% 

Total impressions for the Burlington-Mebane ZIP-cluster across all platforms: 471,294 
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DAVIDSON AREA 

Lexington, Thomasville, and Davidson County 
•  

•  
•  
•  

•  

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 18 
hours of stormwater education programming to 397 residents in Lexington, Thomasville, and 
unincorporated areas of Davidson County. We distributed more than 1,000 stormwater activity booklets 
to libraries, recreation centers and other community partners. Meanwhile, our website saw 41,142 
visitors seeking information about pollution prevention at www.stormwatersmart.org, with 1,017 of those 
visits including our new regional event calendar, www.friendsofcreekweek.org, to which we posted 235 
events. To evaluate program effectiveness, municipalities with MS4 permits and other Stormwater 
SMART Steering Committee representatives submitted feedback on the program and recommendations 
for 24-25FY program goals via an online survey, met twice in 2024 (August 13 and November 12), and 
twice in 2025 (February 11 May 13).  See Page 5 for Review of Goals, Performance, and Strategy. See 
the tables below for more information about Stormwater SMART in Davidson! 

SW SMART Education Programs in Davidson-Area Communities 
 

Program 
Date  

Description of program (grade level, location, service area 
of partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

10/03/24 Backyard Rainscaping and Stormwater Gardening program 
for Davidson County Master Gardeners at the Davidson 
County Cooperative Extension Office in Lexington. 
Participants each received the 26-page WRRI Rainscaping 
Manual and Rain Garden Seed Packets  

39 2 Head count by 
Danica Heflin 

(DH) 

12/05/24 Incredible Journey Water Cycle Lesson for 4th graders of 
Pickett Elementary, Lexington City Schools District 

36 2.5 Head count by 
Colby Dukas 

(CD) 

02/13/25 Abbotts Creek EnviroScape program for 8th graders of 
Central Davidson Middle School (Davidson County 
Schools) 
 

118 4.5 Head count by 
CD 

02/14/25 Abbotts Creek EnviroScape program for 8th graders of 
Central Davidson Middle School  

116 5 Head count by 
CD 

04/22/25 Stormwater 101 presentation: Commercial Business 
Edition, presented to the Lexington Chamber of Commerce  

18 1 Head count by 
DH 

06/09/25 Ask the Bugs program for middle grades summer camp at 
Tom Finch Community YMCA, serving the Thomasville area 

41 1.5 Head count by 
CD 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Print Materials Distributed in Davidson-Area Communities 
 

Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 
 

Date of Delivery Community Distribution Partner # Delivered 

6/23/2025 Lexington Public Library 200 

6/23/2025 N. Davidson Library  200 

6/23/2025 W. Davidson Library  200 

6/23/2025 Thomasville Library  150 

6/23/2025 Denton Library 150 

6/23/2025 Davidson County Public Library Bookmobile 100 

 TOTAL 1,000 
 

Media in Davidson-Area Communities 
 

 

 

 

 

 

 

SOCIAL MEDIA: Websites and Meta Platforms  

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 

06/23/25 Buffer Basics program for middle grades summer camp at 
Tom Finch Community YMCA, serving the Thomasville area 

29 1.5 Head count by 
CD 

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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MASS MEDIA: Public Awareness Campaign for Stormwater Pollution Prevention 
In the 2024-2025 fiscal year, Davidson-area communities paid member dues for Stormwater SMART 
services for education and social media, while “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph Counties. 
For more information about the public awareness campaign in spring of 2025, please see the 
comprehensive 85-page report from Outsource Marketing Solutions, accessible and downloadable via 
the Adobe Cloud or SharePoint.   
 
 

 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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FORSYTH AREA 

Clemmons, Kernersville, Lewisville, Winston-Salem, and Forsyth County 
 

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 61.5 
hours of stormwater education programming to 1,259 residents in municipalities and unincorporated 
areas of Forsyth County. We distributed 1,750 stormwater activity booklets to libraries, recreation centers 
and other community partners. Meanwhile, our website saw 41,142 visitors seeking information about 
pollution prevention at www.stormwatersmart.org, with 1,017 of those visits including our new regional 
event calendar, www.friendsofcreekweek.org, to which we posted 235 events.  Additionally, 1,909,283 
media messages and educational videos played on a variety of digital devices in Clemmons, Kernersville, 
Winston-Salem, and Forsyth County. To evaluate program effectiveness, municipalities with MS4 permits 
and other Stormwater SMART Steering Committee representatives submitted feedback on the program 
and recommendations for 24-25FY program goals via an online survey, met twice in 2024 (August 13 
and November 12), and twice in 2025 (February 11 May 13).  See Page 5 for Review of Goals, 
Performance, and Strategy. See the tables below for more information about Stormwater SMART in 
Forsyth! 

SW SMART Education Programs in Forsyth-Area Communities 
 

Program 
Date  

Description of program (grade level, location, 
service area of partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

09/24/24 Ask the Bugs (Muddy Creek focus) program for 
4th grade students of Meadlowlark Elementary, 
Winston-Salem/Forsyth County Schools  

59 3 Head count by 
Danica Heflin 

(DH) 

09/25/24 Ask the Bugs (Muddy Creek focus) program for 
4th grade students of Meadlowlark Elementary 

61 3 Head count by 
Colby Dukas 

(CD) 
09/26/24 Ask the Bugs (Muddy Creek focus) program for 

4th grade students of Meadlowlark Elementary 
57 3 Head count by 

CD 

10/01/24 K-5 EnviroScape Program American Heritage 
Girls Troop (Group 1: Grades 1-3; Group 2: 
Grades 4-6) at The Crossing Church in 
Kernersville 

28 1 Head count by 
DH 

10/17/24 PTRC Cares Cleanup at St. Paul’s Cemetery in 
Kernersville (litter & leaf sweep) 

12 2 Head count by 
Katrina Meeks 

(KM) 
10/24/24 EnviroScape program for grades 3-5, 

Walkertown Home Educators, serving students 
from Kernersville and Forsyth County 

9 1.5 Head count by 
CD 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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03/14/25 Forsyth County 4H Pond Exploration in 
Kernersville at the PTRC outdoor classroom on 
Crews Farm Rd. 

18 2 Head count by 
CD 

03/17/25 PTRC Cares Clean Up at Kernersville Little 
League Field, "Keeping it Green" Clean Up - 
Staff Development Community Event 

17 1 Head count by 
KM 

03/19/25 Piedmont Environmental Alliance (PEA) High 
School STEM Day, Ask the Bugs and 
EnviroScape at Salem Lake in Winston-Salem 

89 4 PEA roster + 
head count by 

DH 

03/20/25 Walkertown Home Educators/Angie Cook 
Macro ID Classroom Program 

15 2 Head count by 
CD 

03/23/25 Forsyth Creek Week Jamboree, Watershed 
Food Webs (Healthy Bugs = Healthy Turtles) 

103 3 Clicker count 
by CD 

03/24/25 “State of Our Water” Panel Discussion at PTRC 
in Kernersville for Forsyth Creek Week 
 

20 2 Head count by 
CD 

03/25/25 High school program for Forsyth Creek Week at 
the Lewisville Library, NC Watershed Game 
(land use and nutrient management) 
 

6 2 Head count by 
DH 

03/26/25 EnviroScape at Clemmons branch of Forsyth 
County Library System 

34 2 Head count by 
CD 

03/27/25 Watershed Food Webs programs for grades 3-5, 
for Walkertown Home Educators in Kernersville, 
serving students in Forsyth County and 
surrounding areas 

13 2 Head count by 
DH 

03/29/25 Stream Watch Orientation at Jack Warren Park in 
Lewisville, in partnership with Sierra Club and 
Forsyth Creek Week. Two groups: 1) Girl Scouts, 
2) Brownies and younger siblings. 

32 2 Head count 
(Group 1: DH; 
Group 2: CD) 

04/26/25 Stormwater Smart booth at the Piedmont Earth 
Day Fair, Winston-Salem Fairgrounds 

492 6 Clicker count 
by CD 

5/22, 5/23, 
5/24/25 

Stormwater Smart Booth at the NC Homeschool 
Educators Conference at the Benton Convention 
Center in Winston-Salem 

142 16 Clicker count 
in shifts: DH, 

CD, KM 

05/27/25 NC Watershed Game, Grades 9-10, Forsyth 
Country Day School, independent school in 
Lewisville; students admitted from across Forsyth 
County and surrounding areas 

15 1.5 Head count by 
CD 

06/10/25 Ask the Bugs/EnviroScape program for Imprint 
Cares Summer Camp, in partnership with City of 
Winston-Salem (2 groups: K-2 and grades 3-5) 

37 2.5 Head count by 
CD 
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Print Materials Distributed in Forsyth-Area Communities 

 
Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 

 
Date of Delivery Community Distribution Partner # Delivered 

08/17/24 Town of Kernersville - Honeybee Festival 100 
03/18/25 Forsyth Central Library 200 
03/18/25 Clemmons Library 200 
03/18/25 Lewisville Library 200 
03/18/25 Paddison Memorial Library 200 
03/18/25 Reynolda Manor Branch 200 
03/18/25 Rural Hall Library 150 
03/18/25 Southside Branch Library 150 
03/18/25 Walkertown Library 150 
03/18/25 Carver School Road Library 100 
03/18/25 Malloy/Jordan East Winston Heritage Center 100 
 TOTAL 1,750 

 

Media in Forsyth-Area Communities 

 

 

 

 

 

 
 

SOCIAL MEDIA: Websites and Meta Platforms  

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 
 

 
 

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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MASS MEDIA: Public Awareness Campaign: Pollution Prevention 

 

 

 

 

 

 

 

 

Campaign themes: “Scoop the Poop” and “Pick Up Litter” 

Campaign duration: 10 Weeks (end of March, 2025 – beginning of June, 2025) 

Media platforms for 15-second animated videos: YouTube, Streaming TV (Spectrum, Premion); Meta 
(Facebook and Instagram) 

Media platforms for static images and GIFs: NextDoor and Google Display Network 

Regional Performance:  
• 4,965,630 Impressions (total ads shown on all platforms) 
• 29,710 Link Clicks 
• 235,102 Videos played to 100% 

 
Geography: In the 2024-2025 fiscal year, “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph 
Counties. The tables below summarize the results reported by Outsource Marketing Solutions (OMS) 
from the full 85-page report, accessible and downloadable via the Adobe Cloud or SharePoint. The 
table below represents Stormwater Smart’s (SWS) recommended numbers for reporting to 
stakeholders.  

 
 

See the next page for Stormwater SMART’s recommended numbers for reporting to local decision-
makers and other stakeholders. 

 
 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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Geographic ZIP-Cluster: 
FORSYTH AREA 

Google Display 
Impressions 

(Impr.) 

YouTube 
Impr. 

Meta/ 
Instagram 

Impr.  

NextDoor 
Impr. 

Spectrum 
TV Impr.  

Premion 
TV Impr. 

Clemmons: 27012 70,607 8,725 

595,1362 139,8562 

3,0091 3,0991 

Kernersville: 27284 119,119 26,456 7,776 6,883 

Unincorporated Forsyth 
County: 27050, 27051, 
27052, 27045, 27019, 
27009 

89,908 14,656 8,6501 8,9061 

Winston-Salem: 27101, 
27103, 27104, 27127, 
27105, 27106, 27107 

581,826 146,038 41,8411 36,7921 

Totals for Forsyth ZIP 
Code Cluster 861,460 195,875 595,1362 139,8562 61,276 55,680 

Engagements (partial – as 
available) Clicks Clicks 2112 Clicks 

1702 
Clicks 

Video Completion Rate 
(VCR) 

94.29% 98.97% 

Total impressions for the Forsyth Area ZIP-cluster across all platforms: 1,909,283 
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GUILFORD AREA 
Gibsonville, Greensboro, Jamestown, Oak Ridge, Summerfield, and Guilford County 

 

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 50 
hours of stormwater education programming to 888 residents in Gibsonville, Greensboro, Jamestown, 
Oak Ridge, Summerfield. We distributed 1,750 stormwater activity booklets to libraries, recreation 
centers and other community partners. Meanwhile, our website saw 41,142 visitors seeking information 
about pollution prevention at www.stormwatersmart.org, with 1,017 of those visits including our new 
regional event calendar, www.friendsofcreekweek.org, to which we posted 235 events.  Additionally, 
1,719,186 media messages and educational videos played on a variety of digital devices in Greensboro, 
Jamestown, and Guilford County. To evaluate program effectiveness, municipalities with MS4 permits 
and other Stormwater SMART Steering Committee representatives submitted feedback on the program 
and recommendations for 24-25FY program goals via an online survey, met twice in 2024 (August 13 
and November 12), and twice in 2025 (February 11 May 13).  See Page 5 for Review of Goals, 
Performance, and Strategy. See the tables below for more information about Stormwater SMART in 
Guilford! 

 

SW SMART Education Programs in Guilford-Area Communities 

Program 
Date  

Description of program (grade level, 
location, partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

08/06/24 Tabling Event: Jamestown National Night Out 
2024: Buffer Basics brochures, storm drain & 
pollution awareness  

43 3 Clicker count by 
Danica Heflin 

(DH) 

10/08/24 EnviroScape program for the Haw River 
Learning Celebration at Camp Guilrock, 
serving 4th graders of B’nai Shalom Day School 
(independent Jewish school, regional 
admission) 

34 4.5 Head count by 
Colby Dukas 

(CD) 

10/10/24 EnviroScape program for the Haw River 
Learning Celebration at Camp Guilrock, 
serving 4th graders of Next Generation 
Academy (free Title 1 charter school in 
Greensboro, regional admission) 

60 4.5 Head count by 
CD 

10/12/24 SWS booth at the Gibsonville Fall Festival, 
serving Guilford County and Alamance County 
residents. Promoted storm drain awareness 
and pollution prevention. 

124 7 Clicker count by 
DH and Katrina 
Meeks (KM) 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Print Materials Distributed in Guilford-Area Communities 
 

Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 
 

Date of Delivery Community Distribution Partner # Delivered 
06/14/25 Jamestown Library 150 
06/14/25 Greensboro Public Library (Main Branch) 200 

06/14/25 Benjamin Branch Library 200 
06/14/25 McNairy Branch Library 200 
06/14/25 Glenwood Branch Library 200 
06/14/25 Hemphill Branch Library 200 
06/14/25 Kathleen Clay Branch Library 200 
06/14/25 McGirt-Horton Branch Library 200 
06/14/25 Vance Chavis Branch Library 200 
 TOTAL 1,750 

 

10/12/24 SWS booth at the Gibsonville Fall Festival, 
serving Guilford County and Alamance County 
residents. Promoted storm drain awareness 
and stormwater pollution prevention. 

124 7 Clicker count by 
DH & KM 

11/06/24 Grades 3-5 homeschool program at Glenwood 
Library in Greensboro: Ask the Bugs/ 
EnviroScape  

10 1 Head count by 
CD 

11/13/24 K-3 watershed program for homeschool group 
at the Glenwood Recreation Center in 
Greensboro 

20 1 Head count by 
CD 

02/04/25 NC Watershed Game for Guilford College 
agriculture students in Greensboro 

19 1.5 Head count by 
DH 

04/04/25 K-5 General Greene STEM Fair: Pond 
Ecosystem w/Turtles & Macros 

167 5 Clicker count by 
CD 

04/08/25 5th Grade Ask the Bugs program at the 
Greensboro Water Festival for Allen J 
Elementary, Porter Elementary, Jesse Wharton 
Elementary  (Guilford County Public Schools) 

134 4 Clicker count 
by CD & DH 

06/07/25 Tabling event for World Oceans Day at the 
Greensboro Science Center: Pollutant Match 
Game, Creek Walk Activity Booklets, GSO 
Water Resources  

278 4 Clicker count 
by CD & DH 

06/27/25 “Into the Pond” for Guilford Creek Week in 
partnership with Guilford County 

Canceled for weather by organizer 
(outdoor program)  

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
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Media in Guilford-Area Communities 

 

 

 

 

 
 

 

 

SOCIAL MEDIA: Websites and Meta Platforms  

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 
 
 

MASS MEDIA: Public Awareness Campaign: Pollution Prevention 

 

 

 

 

 

 

 

 

 
 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Campaign themes: “Scoop the Poop” and “Pick Up Litter” 

Campaign duration: 10 Weeks (end of March, 2025 – beginning of June, 2025) 

Media platforms for 15-second animated videos: YouTube, Streaming TV (Spectrum, Premion); Meta 
(Facebook and Instagram) 

Media platforms for static images and GIFs: NextDoor and Google Display Network 

Regional Performance:  
• 4,965,630 Impressions (total ads shown on all platforms) 
• 29,710 Link Clicks 
• 235,102 Videos played to 100% 

 
Geography: In the 2024-2025 fiscal year, “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph 
Counties. The tables below summarize the results reported by Outsource Marketing Solutions (OMS) 
from the full 85-page report, accessible and downloadable via the Adobe Cloud or SharePoint. The 
table below represents Stormwater Smart’s (SWS) recommended numbers for reporting to 
stakeholders.  

 
See the table below for Stormwater SMART’s recommended numbers for reporting to local decision-

makers and other stakeholders. 
 

Geographic ZIP-Cluster: 
GUILFORD AREA 

Google 
Display Impr.  

YouTube 
Impr. 

Meta/ Instagram 
Impr.  

NextDoor 
Impr. 

Spectrum 
TV Impr.  

Premion 
TV Impr. 

Jamestown: 27282 100,528 21,648 

598,7742 171,4472 

5341 5501 
Greensboro: 27401, 
27403, 27405, 27406, 
27407, 27410, 27408, 
27409, 27455 

475,572 155,508 34,610 43,643 

Guilford County 
(Unincorporated): 
27455, 27214, 27249, 
27377, 27283, 27235, 
272983, 272333, 
273133, 272633 

59,956 18,448 18,158 19,810 

Totals for Guilford ZIP 
Code Cluster 

636,056 195,604 598,7742 171,4472 53,302 64,003 

Engagements (partial – 
as available) 

11,356 Clicks 99 Clicks 166 Clicks2 189 Clicks2 
Video Completion Rate 

(VCR) 
94.29% 98.97% 

Total impressions for the Guilford Area ZIP-cluster across all platforms: 1,719,186 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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RANDOLPH AREA 
Archdale, Asheboro, Randleman, Trinity, and Randolph County 

 

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 19.5 
hours of stormwater education programming to 786 residents in municipalities and unincorporated areas 
of Randolph County. We distributed 1,100 stormwater activity booklets to libraries, recreation centers 
and other community partners. Meanwhile, our website saw 41,142 visitors seeking information about 
pollution prevention at www.stormwatersmart.org, with 1,017 of those visits including our new regional 
event calendar, www.friendsofcreekweek.org, to which we posted 235 events.  Additionally, 431,407 
media messages and educational videos played on a variety of digital devices in Archdale, Randleman, 
Trinity, and Randolph County. To evaluate program effectiveness, municipalities with MS4 permits and 
other Stormwater SMART Steering Committee representatives submitted feedback on the program and 
recommendations for 24-25FY program goals via an online survey, met twice in 2024 (August 13 and 
November 12), and twice in 2025 (February 11 May 13).  See Page 5 for Review of Goals, Performance, 
and Strategy. See the tables below for more information about Stormwater SMART in Randolph! 

  

SW SMART Education Programs in Randolph-Area Communities 
 

Program 
Date  

Description of program (grade level, location, 
service area of partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

10/5/24 Shared table at Asheboro Fall Festival (partial 
day, afternoon)  

34 1.5 Clicker count 
by DH 

10/12/24 Shared table at Bush Hill Jamboree in 
partnership with City of Archdale stormwater 

400 7 Count by CD 

01/07/25 South Asheboro Middle School: 8th Grade 
EnviroScape Program 

164 7 Head count by 
CD 

04/29/25 8th Grade “History of Hasketts Creek” 
watershed program for Stream Restoration 
Field Day at North Asheboro Park 

188 4 Clicker count 
by CD & DH 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Print Materials Distributed in Randolph-Area Communities 

 
Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 

 

Delivery Date Community Distribution Partner # Delivered 

04/25/25 Asheboro Public Library 200 
04/25/25 Randleman Public Library 200 
04/25/25 Ramseur Public Library 200 
04/25/25 Liberty Public Library 200 
04/25/25 Archdale Public Library 200 
04/25/25 Seagrove Library 50 
04/25/25 Franklinville Library 50 

TOTAL 1,100 
 

 

Media in Randolph-Area Communities 
 

 

 

 

 

 

 

 

SOCIAL MEDIA: Websites and Meta Platforms  

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 

 

 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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MASS MEDIA: Public Awareness Campaign: Pollution Prevention 

 

 

 

 

 

 

 

 

 

 

Campaign themes: “Scoop the Poop” and “Pick Up Litter” 

Campaign duration: 10 Weeks (end of March, 2025 – beginning of June, 2025) 

Media platforms for 15-second animated videos: YouTube, Streaming TV (Spectrum, Premion); Meta 
(Facebook and Instagram) 

Media platforms for static images and GIFs: NextDoor and Google Display Network 

Regional Performance:  
• 4,965,630 Impressions (total ads shown on all platforms) 
• 29,710 Link Clicks 
• 235,102 Videos played to 100% 

 
Geography: In the 2024-2025 fiscal year, “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph 
Counties. The tables below summarize the results reported by Outsource Marketing Solutions (OMS) 
from the full 85-page report, accessible and downloadable via the Adobe Cloud or SharePoint. The 
table below represents Stormwater Smart’s (SWS) recommended numbers for reporting to 
stakeholders.  
 

 
See the next page for Stormwater SMART’s recommended numbers for reporting to local decision-

makers and other stakeholders. 
 

 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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Geographic Cluster: 
RANDOLPH AREA 

Google Display 
Impressions 

(Impr.) 
YouTube 

Impr. 
Meta/ Instagram 

Impr.  NextDoor Impr. Spectrum 
TV Impr.  

Premion 
TV Impr. 

Archdale: 272633 16,731 8,288 

151,7112 50,7152 

1,6851 1,7341 
Randleman: 27317 17,549 7,651 6511 6711 
Trinity: 27370 17,656 5,147 9901 1,4781 
Randolph County 
(Unincorporated): 
27205, 27239, 27341, 
27316, 27350, 27248, 
273133, 272983 

88,208 29,951 12,2711 18,3201 

Totals for Randolph 
ZIP-Cluster 140,144 51,037 151,711 50,715 15,597 22,203 

Engagements (partial – 
as available) Clicks Clicks 502 Clicks 882 Clicks 

Video Completion 
Rate (VCR) 

94.29% 98.97% 
Total impressions for the Randolph Area ZIP-cluster across all platforms: 240,226 
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ROCKINGHAM AREA 
Reidsville and Rockingham County 

 

In the fiscal year beginning July 1, 2024 and ending June 30, 2025, the SW SMART team provided 32 
hours of stormwater education programming to 374 residents in Reidsville and Rockingham County. We 
distributed 400 stormwater activity booklets to libraries, recreation centers and other community 
partners. Meanwhile, our website saw 41,142 visitors seeking information about pollution prevention at 
www.stormwatersmart.org, with 1,017 of those visits including our new regional event calendar, 
www.friendsofcreekweek.org, to which we posted 235 events.  To evaluate program effectiveness, the 
Stormwater SMART Steering Committee representatives submitted recommendations via an online 
survey, met twice in 2024 (August 13 and November 12), and twice in 2025 (February 11 May 13).  See 
Page 5 for Review of Goals, Performance, and Strategy. See the tables below for more information about 
Stormwater SMART in Forsyth!See the tables below for more information about Stormwater SMART in 
the RoCo area! 

SW SMART Education Programs in Rockingham-Area Communities 
 

Program 
Date  

Description of program (grade level, location, 
service area of partnering organization)  

# of 
People 

Program 
Hours 

Attendance 
Notes 

09/20/24 Day 1 of Eden Riverfest: SW SMART booth 
with Buffer Basics and pollution prevention 
brochures, Ask the Bugs demo Rockingham 

13 2 Clicker count 
by Danica 
Heflin (DH) 

09/21/24 Day 2 of Eden Riverfest: SW SMART booth 
with Buffer Basics and pollution prevention 
brochures, Ask the Bugs demo Rockingham 

18 7 Head count by 
Colby Dukas 

(CD) 

10/08/24 EnviroScape program for the Haw River 
Learning Celebration at Camp Guilrock in 
Reidsville, serving 4th graders of B’nai Shalom 
Day School (independent Jewish school, 
regional admission across the Triad) 

34 4.5 Head count by 
CD 

10/09/24 EnviroScape program for the Haw River 
Learning Celebration at Camp Guilrock in 
Reidsville, serving 4th graders of Monroeton 
Elementary, Rockingham County Schools 

80 4.5 Head count by 
CD 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Print Materials Distributed in Rockingham-Area Communities 
 

Creek Week Activity Booklets (hyperlink to Adobe Cloud PDF) 
 
 

Date of Delivery Community Distribution Partner # Delivered 

9/01/2024 Rockingham County Tourism Office  200 

6/30/2025 Reidsville Public Library 50 

6/30/2025 Stoneville Public Library 50 

6/30/2025 Eden Public Library 50 

6/30/2025 Madison-Mayodan Public Library 50 

TOTAL 400 

 

Media in Rockingham-Area Communities 
 
 
 
 
 
 
 
 
 
 

10/11/24 Water quality STEM station for 7th graders at 
Western Rockingham Middle School, field trip 
to Knight Brown Nature Preserve in 
partnership with Piedmont Land Conservancy 

67 5 Head count by 
DH and CD 
(split shift) 

10/11/24 “Wetlands Day” Water Quality Activities and 
Cleanup at Courtland Park in Reidsville, with 
ECO Bus, GoPro Giveaway, City creek 
cleanup, and stormwater games  

32 3 Head count by 
DH 

11/25/24 Holmes Middle School EnviroScape Program 
in Eden (Rockingham County Public Schools) 

99 4 Head count by 
CD 

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
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SOCIAL MEDIA: Websites and Meta Platforms 

Website visits to www.stormwatersmart.org 41,142 

Website visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

See Page 6 for Meta reports on Facebook and Instagram traffic 

 
 
MASS MEDIA: Public Awareness Campaign for Stormwater Pollution Prevention 
In the 2024-2025 fiscal year, Davidson-area communities paid member dues for Stormwater SMART 
services for education and social media, while “mass media” services (large-scale public awareness 
campaigns) were limited to selected ZIP Codes in Alamance, Forsyth, Guilford, and Randolph Counties. 
For more information about the public awareness campaign in spring of 2025, please see the 
comprehensive 85-page report from Outsource Marketing Solutions, accessible and downloadable via 
the Adobe Cloud or SharePoint.   
 

 

 
 
 
 

 
  

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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SERVICES & DUES CHART 

Local Government 
Members of SW SMART Population 

Population Dues 
Tier 

Dues for 
Education 

Services 
Dues for Mass 

Media Services TOTAL PAID 
Alamance County 61022 50,000-74,999 $6,773.00 $0 $6,773 
City of Archdale 11983 10,000-19,999 $4,959.00 $2,140 $7,099 
City of Asheboro 27472 20,000-29,999 $5,511.00 $0 $5,511 
City of Burlington 59275 50,000-74,999 $6,773.00 $4,280 $11,053 
Village of Clemmons 21408 20,000-29,999 $0.00 $2,140 $2,140 
Davidson County 110393 100,000-124,999 $7,865.00 $0 $7,865 
Town of Elon 11381 10,000-19,999 $4,959.00 $0 $4,959 
Forsyth County 61529 50,000-74,999 $0.00 $4,280 $4,280 
Town of Gibsonville 9484 5,000-9,999 $4,408.00 $0 $4,408 
City of Graham 18253 10,000-19,999 $4,959.00 $0 $4,959 
Town of Green Level  3287 0-4,999 $3,857.00 $0 $3,857 
City of Greensboro 301532 300,000+ $9,202.00 $8,025 $17,227 
Guilford County 94391 75,000- 99,999 $0.00 $4,280 $4,280 
Town of Haw River 2482 0-4,999 $3,857.00 $0 $3,857 
Town of Jamestown 3802 0-4,999 $3,857.00 $2,140 $5,997 
Town of Kernersville 27404 20,000-29,999 $5,511.00 $2,140 $7,651 
Town of Lewisville 13585 10,000-19,999 $4,959.00 $0 $4,959 
City of Lexington 20010 20,000-29,999 $5,511.00 0 5511 
City of Mebane 19338 10,000-19,999 $4,959.00 $2,140 $7,099 
Town of Oak Ridge 7979 5,000-9,999 $4,408.00 $0 $4,408 
City of Randleman 4633 0-4,999 $3,857.00 $2,140 $5,997 
Randolph County 87293 75,000- 99,999 $7,022.00 $4,280 $11,302 
City of Reidsville 14630 10,000-19,999 $4,959.00 $0 $4,959 
Rockingham County 53048 50,000-74,999 $6,773.00 $0 $6,773 
Town of Summerfield  11153 10,000-19,999 $4,959.00 $0 $4,959 
City of Thomasville 27720 20,000-29,999 $5,511.00 $0 $5,511 
City of Trinity  7043 5,000-9,999 $4,408.00 $2,140 $6,548 
City of Winston-Salem 254200 250,000-299,999 $0.00 8025 8025 

 1345730  $129,817.00 $48,150 $177,967 
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Educational Program Descriptions 
 
 
 
 
 

 

 

 

 

 

CLASSROOM EDUCATION 
Classroom education took place indoors in libraries and schools, using lessons from the Project 
WET Curriculum Guide and other lessons endorsed by the Environmental Educators of North 
Carolina (EENC). When visiting middle schools, we utilized our EnviroScape® models – the 
Watershed/Nonpoint Source Model and the Wetlands and Floodplains Ecological Restoration 
Model – to engage students in hands-on STEM learning. 

OUTDOOR EDUCATION AND STREAM CLEANUPS  
SMART’s outdoor education combines Project WET’s Ask the Bugs lesson with NC Stream Watch 
field guides to demonstrate how the storm drain system connects directly to creeks and streams, 
and why bioindicators, signs of erosion, and plants in the buffer area help us understand water 
quality. Whenever possible, outdoor lessons include a stewardship component. 

OUTREACH & EDUCATION AT TABLING EVENTS  
Fairs, festivals, and other community events provide Stormwater SMART with the opportunity to 
staff a stormwater-themed table or tented booth to raise public awareness about the things we 
can all do – at home, at work or school, and while at play – to prevent stormwater pollution.  
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PRINTED MATERIALS 
SMART’s in-house stormwater activity workbook for school-aged children, the “Creek Week 
Activity Booklet”, was distributed to the public by SMART staff, library specialists, Parks and 4-H 
staff, and others. Depending on the number of partners, the workbooks may be listed as a 
program or in a separate table of information. Our other materials – including stormwater 
brochures, bookmarks, stickers, tote bags, Rainscaping Guides, and seed packets – 
accompanied SMART staff to all programs and events.  
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SOCIAL MEDIA 
 
 
 

 

 

 

 

 

Stormwater SMART utilizes social media platforms to increase public awareness about the sources of 
pollution, its effects on the quality of our surface waters, and the simple things we can all do to ensure 
that only RAIN goes into our storm drains in the Piedmont Triad.  

Our social media platforms include our program website at www.stormwatersmart.org, the Friends of 
Creek Week social calendar at www.friendsofcreekweek.org, Facebook @PTRCstormwatersmart, and 
Instagram @stormwater_smart.  

 

Visits to www.stormwatersmart.org 41,142 

Visits to www.friendsofcreekweek.org 1,017 

Events posted to Friends of Creek Week 235 

Posts, Reels, and Re-Posts on Facebook & Instagram 206 

 
See the next page for expanded reports on Facebook and Instagram traffic 

 
 

 

 

http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
http://www.stormwatersmart.org/
http://www.friendsofcreekweek.org/
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Expanded Facebook Report 
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Expanded Instagram Report 
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MASS MEDIA 
 

 

In addition to social media outreach, which is managed and tracked in-house, several municipal and 
county members of Stormwater SMART also subscribed to mass media services in the 2024-2025 fiscal 
year. “Mass media” refers to large-scale public awareness campaigns that broadcast reminders to 
residents about the things we can all do to prevent stormwater pollution. These short videos and display 
images were seen by residents in Archdale, Burlington, Clemmons, Greensboro, Jamestown, 
Kernersville, Mebane, Randleman, Trinity, Winston-Salem, and rural areas of Forsyth, Guilford, and 
Randolph counties. The tables below summarize the results reported by Outsource Marketing Solutions 
(OMS), SW SMART’s chosen media placement agency. OMS provided a comprehensive 85-page report 
on the 24-25FY campaign, which is accessible and downloadable via the Adobe Cloud or SharePoint. 

 

 

Campaign theme 
(target pollutants) 

Target Pollutant: Pet Waste; Call to Action: “Scoop the Poop” 
Target Pollutant: Litter & Trash;  Call to Action: “Pick Up Litter” 

Campaign duration: 10 Weeks (end of March, 2025 – beginning of June, 2025) 

Media platforms for 15-
second animated videos: YouTube, Streaming TV (Spectrum, Premion), Facebook, Instagram 

Media platforms for 
images and GIFs: NextDoor and Google Display Network 

 
See the next page for Stormwater SMART’s recommended numbers for reporting to local decision-

makers and other stakeholders. 
 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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4,965,630 Impressions (total ads shown on all platforms) 

29,710 Link Clicks 
235,102 Videos played to 100% 

 
The tables below summarize the results reported by Outsource Marketing Solutions (OMS) from the full 85-page report, 
accessible and downloadable via the Adobe Cloud or SharePoint. The comprehensive 85-page report from OMS includes 
Meta and YouTube provide impressions and engagement (link clicks) by age and gender, as well as in-depth marketing 
insights. Refer to the table below for Stormwater Smart’s (SWS) recommended numbers for reporting to shareholders. 
See the bottom of the chart for additional information about how SWS summarized and reported the campaign results.   

Geographic ZIP-Cluster:  
BURLINGTON-MEBANE 

Google Display 
Impressions 

YouTube 
Impressions 

Meta/ Instagram 
Impressions  

NextDoor 
Impressions 

Spectrum TV 
Impressions 

Premion TV 
Impressions 

Burlington: 27217, 27215 82,534 82,534 
149,3492 68,9202 

13,898 15,522 

Mebane: 27302 41,474 11,546 2,7181 2,7991 

 
Totals for Burlington-Mebane ZIP 

Code Cluster 124,008 94,080 149,349 68,920 16,616 18,321 

Engagements (partial – as available) 2,272 Clicks 1,499 Clicks 48 Clicks2 109 Clicks2 
Video Completion Rate (VCR) 

94.29% 98.97% 

Total impressions for the Burlington-Mebane ZIP-cluster across all platforms: 471,294 

Geographic ZIP-Cluster: 
FORSYTH AREA 

Google Display 
Impressions 

YouTube 
Impressions 

Meta/ Instagram 
Impressions  

NextDoor 
Impressions 

Spectrum TV 
Impressions 

Premion TV 
Impressions 

Clemmons: 27012 70,607 8,725 

595,1362 139,8562 

3,0091 3,0991 

Kernersville: 27284 119,119 26,456 7,776 6,883 

Unincorporated Forsyth 
County: 27050, 27051, 
27052, 27045, 27019, 
27009 

89,908 14,656 8,6501 8,9061 

Winston-Salem: 27101, 
27103, 27104, 27127, 
27105, 27106, 27107 

581,826 146,038 41,8411 36,7921 

Totals for Forsyth ZIP Code 
Cluster 861,460 195,875 595,1362 139,8562 61,276 55,680 

Engagements (partial – as 
available) Clicks Clicks 2112 Clicks 1702 Clicks 

Video Completion Rate (VCR) 
94.29% 98.97% 

Total impressions for the Forsyth Area ZIP-cluster across all platforms: 1,909,283 

https://acrobat.adobe.com/id/urn:aaid:sc:US:cb8a0602-6691-4fe9-bd62-a3ed3dea199e
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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Geographic Cluster: 
GUILFORD AREA 

Google 
Display 

Impressions 

YouTube 
Impressions 

 

Meta/ Instagram 
Impressions  

NextDoor 
Impressions 

(cluster) 

Spectrum 
TV 
 

Premion 
TV 
 

Jamestown: 27282 100,528 21,648 

598,7742 171,4472 

5341 5501 

Greensboro: 27401, 27403, 
27405, 27406, 27407, 27410, 
27408, 27409, 27455 

475,572 155,508 34,610 43,643 

Guilford County (Unincorporated): 
27455, 27214, 27249, 27377, 
27283, 27235, 272983, 272333, 
273133, 272633 

59,956 18,448 18,158 19,810 

Totals for Guilford ZIP Code Cluster 636,056 195,604 598,7742 171,4472 53,302 64,003 

Engagements (partial – as available) 11,356 Clicks 99 Clicks 166 Clicks2 189 Clicks2 
Video Completion Rate (VCR) 

94.29% 98.97% 

Total impressions for the Guilford Area ZIP-cluster across all platforms: 1,719,186 

Geographic Cluster: 
RANDOLPH AREA 

Google 
Display 

Impressions 

YouTube 
Impressions 

 

Meta/ Instagram 
Impressions  

NextDoor 
Impressions 

(cluster) 

Spectrum 
TV 
 

Premion 
TV 
 

Archdale: 272633 16,731 8,288 

151,7112 50,7152 

1,6851 1,7341 
Randleman: 27317 17,549 7,651 6511 6711 
Trinity: 27370 17,656 5,147 9901 1,4781 
Randolph County (Unincorporated): 
27205, 27239, 27341, 27316, 
27350, 27248, 273133, 272983 

88,208 29,951 12,2711 18,3201 

Totals for Randolph ZIP-Cluster 140,144 51,037 151,711 50,715 15,597 22,203 

Engagements (partial – as available) Clicks Clicks 502 Clicks 882 Clicks 
Video Completion Rate (VCR) 

94.29% 98.97% 

Total impressions for the Randolph Area ZIP-cluster across all platforms:  

1 Spectrum and Premion reported video performance in two ways: 1) Total impressions for all ZIP Codes combined; 2) ZIP 
Code-specific impressions for the “Top 10”-performing ZIP Codes. Numbers followed by an asterisk (*) indicate where 
SWS estimated the impressions within a ZIP Code, calculated using census populations. 
 

2 Statistics only available at the “cluster” level, where the combined population in a group of ZIP Codes meets a minimum 
threshold. The number shown is the total for the appropriate ZIP Code cluster. 
 

3 ZIP Codes with superscript3 are shared between Guilford County and Randolph County  
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HYPERLINKS 
Creek Week Activity 

Booklets 
https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f

5-731b-4917-a022-57dd77c85ba9 

OMS Media Report 
(Adobe Cloud) 

https://ptrc.sharepoint.com/Planning%20Team%20Sit
e/ProjectsRegional/StormwaterSMART/Annual%20Rep
orts/FY25%20Annual%20Report/Report%20Compone

nts 
OMS Media Report 

(SharePoint) 
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%
20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQ

QPOUtdBTw?e=BCRfvP 

 
 
 
  

https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
https://acrobat.adobe.com/id/urn:aaid:sc:US:7214a8f5-731b-4917-a022-57dd77c85ba9
https://ptrc.sharepoint.com/Planning%20Team%20Site/ProjectsRegional/StormwaterSMART/Annual%20Reports/FY25%20Annual%20Report/Report%20Components
https://ptrc.sharepoint.com/Planning%20Team%20Site/ProjectsRegional/StormwaterSMART/Annual%20Reports/FY25%20Annual%20Report/Report%20Components
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
https://ptrc.sharepoint.com/:b:/g/Planning%20Team%20Site/ESS1o_C5Op5JumBuFGWD0IsByduTuHnKfVDIQQPOUtdBTw?e=BCRfvP
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